Promotional Concepts and Strategies

Chapter 17




Sales Promotion

Incentive offered
buying a good or
Service




Trade Promotions —
Designed to gain
manufacturers’,

wholesalers’, and retailers’
support for a product  §




Consumer Sales Promotions —
designed to encourage customers
to buy a product




Types of Trade Promotions

 Slotting Allowances — a cash premium
paid for placing a product on a retailer’s
shelves




Types of Trade Promotions

 Buying Allowances — a price discount to
encourage the purchase of a product
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Types of Trade Promotions

e Trade Shows and Conventions

The Consumer
Electronics
Show is held
annually in
Las Vegas.
Check it out by
clicking on the
Image.




Types of Trade Promotions

o Sales Incentives —
awards given to
managers and
employees who
successfully meet —IfF"
or exceed a sales
guota.




Types of Consumer Promotion

 Premiums — low-cost items given to
consumers at a discount or for free —
Should:
— be low-cost
— provide added value
— negate the target audience’s price issue

— effectively differentiate the product from
the competition

— create an immediate need to buy




Types of Premiums

e Coupons

TRANSFER FROMITO AIRPORT

ADVANCE RESERVATION REQUIRED
WELCOME
Conventioneers

Price Guaranteed with or without coupon.

PSCH 1141510811

$2'.=00 OFF

PRIME TIME
SHUTTLE

(800) RED-VANS

FROM AIRPORT
LAX - Dial 56737 from courtesy phone In
baggage claim. Go to concrete strip across
first roadway. Look for coordinator with
RED shirtfjacket.

John Wayne/BurbankiOntarlo/Long Beach
Alrports - Call 1(800) RED-VANS. Identify
yourself and recelve Instructions.

BOOK ONLINE
http://www.primetimeshuttle.com

TRANSFER FROMITO AIRPORT

ADVANCE RESERVATION REQUIRED
WELCOME
Conventioneers

Price Guaranteed with or without coupon.

SCHE 1141510811

$2.PO OFF

PRIME TIME
BHUTTLE

(800) RED-VANS
TO AIRPORT

Make or confirm reservation at least
one day before departure. Call
1 (800) RED-VANS and press “1”
for reservations.

PRIME TIME
S UTTEE

BOOK ONLINE
http:/lwww.primetimeshuttle.com




Types of Premiums

—actory packs (in- -

nacks) — free gifts FREE g F%
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Types of Premiums

o Traffic builders — ) —m———
pen, calendar, key-
chain given free for

PEN12 Mirago Maral .Baffpumrf-‘m

visiting or attending 4

FPEN11 Brass Ballpoint Pen

PENITAN (R

FEN11DK (Glack)

e -
—-l
PEN1IMBL {Maihin Bii)

!— 8
PEN1TMGH Martle Green)
FEM1TMAD (ML Do R
Salup $45 for new ardes $25 far e rdar,
Selup 45 1 rdes 525 far repeat ond

Impant Area: 1-1/2%% 14" for all pars
pong ar packagad n vobsal boxes,

Minimum 50 pieces per style




Types of Premiums

e Coupon plans — ongoing program
offering a premium in exchange for
labels, coupons or other tokens from one
Or more purchases.

57
| L e w! DentalC N
H

=
!
I
I
I
I
I
I
I
L

Proof of Purchase
Eukanuba Senior 3 Kg

19014719262 5

Fukanuba
e o R iy | 1 |




Product Samples

* Free, trial-size sample

 Distributed through mail, door-to-
door, or at a retail or trade show

o Especially important with new
products




Incentives — generally higher-
priced products earned and given
through contests, sweepstakes and

» Contests — activities that require S Jad &
demonstration of a skill "SI )
o Sweepstakes — game of chance

Big Winner!




Incentives

 Rebates — discounts offered to customers
who purchase




Promotional Tie-In

(Cross-Promotion)

 |nvolves arrangements between one or
more retallers or manufacturers.

Ex: McDonald’s and Fisher-Price Toys

McDonald's . Sk
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Product Plapement ‘ ET

| Featurmg a produ_.; -a

" 4. THE EXTRATERRESTRIAL

Click on the “Pieces Icon”
learn about the history of
product placement.

E.T. The Extra-Terrestrial is a trademark and copdright of Universal Studios, Licensed by Universal Studios Licensing, Inc, &1 Rights Beseryved.




Visual Merchandising &
Display

e Coordination of all physical elements in a

place of business so that the right image Is
projected to the customers




Loyalty Marketing Programs

“requent buyer programs

Reward customers for making multiple
purchases




